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· A new space showcasing Jeep values and products will be popping up in the heart of the new Milan. The brand's style is demonstrated and the entire range displayed in the 500 square metre area, offering an exciting brand experience.
· Visitors can experience a virtual off-road experience for the first time with 'Samsung Gear VR', the device developed by Samsung and Oculus. 
· Jeep Store visitors will see today's Jeep models and a classic Willys, the vehicle which started the Jeep legend. They can also join the Jeep Owners Group, the only official club for anyone who either owns a Jeep or dreams to. 
· Main partner is 'MiColtivo. The Green Circle', an urban farming project promoted by Fondazione Riccardo Catella, which is perfectly in tune with the 'Feeding the Planet, Energy for Life' theme of Expo 2015.
· The centrepiece of the project is the ecological land art 'Wheatfield'. This five hectare field of wheat was sown at the end of February by locals involved in various stages of farming and is located in the same district as the Jeep Temporary Store. 
·  Fans of the brand can meet up at the new JSet venue, open at ‘Replay The Stage’ in the Gae Aulenti square.

The Jeep Temporary Store which will be welcoming the public for the duration of Expo 2015 in the Porta Nuova quarter, the new heart of Milan, was opened today. The 500 square metre exhibition area is an exciting brand experience showcasing the authentic values of the Jeep world and of the most awarded SUV range ever. Decorated in Jeep style, the Jeep Temporary Store is located in the charming piazza Gae Aulenti, which is a perfect example of architectural renovation. It marks the beginning of a new 'city planning deal' and is perfectly integrated in the quarters of Isola, Corso Como and Brera. 

A few hundred metres away, Porta Garibaldi welcomes visitors with a new Jeep poster campaign in various innovative formats featuring pictures of memorable landscapes and pristine locations seen through the iconic seven-slot grille. This original, creative solution underlines how unique, exciting moments can be explored only at the wheel of a Jeep. The communication operation is complemented by a service which connects the posters to the web. By sending a text to the number shown users will immediately receive the link to the Jeep activity programme organised in the Gae Aulenti area. This is an advantage for anyone who wants to keep updated while on the move.

Visitors to the Temporary Store are invited to experience an electrifying simulated drive using 'Samsung Gear VR', a virtual reality visor made by Samsung with Oculus. The device creates an immersive virtual reality adventure with all-enveloping 360° video filmed in Morocco by Jeep to test the legendary capacity of the Cherokee 4x4, now available with an innovative, second generation 2.2 Multijet with 200 hp engine. Sitting comfortably in the medium SUV Jeep, right in the centre of Milan, users are catapulted to Agafay, the Moroccan stony desert next to a professional driver. The immersive experience is extremely realistic due to the excellent film quality and user-friendly controls. Three different routes can be selected and the viewpoint chosen from inside or outside the car. Both perspectives enhance the qualities of the Jeep Cherokee which are described in depth on interactive fact sheets, browsed during the experience.

It’s not just a virtual experience though: the entire Jeep range, from the Grand Cherokee, the most awarded SUV ever, to the Wrangler, the iconic Jeep which embodies the phrase 'Go anywhere, Do anything', via the new Cherokee, a traditional Jeep with state-of-the-art design, and the Renegade, a compact off-road SUV, are on show inside the Jeep Temporary Store. Alongside the current models, a classic 1941 Willys-Overland will be on display. Launched for the US Army, this was the forerunner of the first Jeep for civilian use – named CJ-2A and produced as standard in 1945 – and is generally considered the first off-roader in the automobile industry.

The Wrangler 'Stealth' is also present: this special-edition demonstrates Jeep's natural propensity for customisation which combines well with the many options offered by Mopar accessories, the reference brand for service, spare parts, accessories and customer care for the entire FCA brand which accentuates both style and off-road spirit. The Wrangler 'Stealth' for example, is technically outstanding – suitable for the most challenging off-road adventure – but the uncompromising style leaves no detail overlooked. Mopar accessories, perfect for the various needs of Jeep owners, and Jeep merchandising can be purchased at the Store. 

Visiting the Jeep Store is also an opportunity to approach the Jeep Owners Group, the club which joins everyone who shares the brand's values. Store staff are available for information and to illustrate how to join. Members to the community can purchase dedicated merchandising and enjoy offers and discounts, in addition to taking part in exclusive events, like Camp Jeep, the event of the year organised by Jeep in the Vallèe Bleue in France. 

After distinguishing itself over all terrains and in all situations, Jeep will now be the star of the Porta Nuova district. As Main Partner of the 'MiColtivo.The Green Circle' project, which is one of the local cultural activities dedicated to the 'Porta Nuova Smart Community' promoted by Fondazione Riccardo Catella for 2015, Jeep will be offering visitors the opportunity of admiring Milan and its urban changes from above. From August 8 to October 25, every weekend a hot air balloon will soar 20 metres into the air offering guests an exciting panoramic view of the city and a sense of freedom in pure Jeep style. 

The heart of the project is 'Wheatfield' by Agnes Denes, promoted by Fondazione Riccardo Catella, with the collaboration of Fondazione Nicola Trussardi and Confagricoltura: this example of ecological land art is a field of wheat covering five hectares near the centre of the Porta Nuova area, next to the Jeep Temporary Store. In more detail, 'Wheatfield', which since February has been involving citizens in various steps of farming, was made for the first time by Agnes Denes in New York in 1982. The artist accepted the invitation to reproduce the work of art in Milan for Expo 2015 to attract the public's attention to universal values, such as sharing food and energy, protecting the land, and fostering social and economic growth in a way that preserves quality of life for individuals and communities.

After harvest, wheat will give way to alfalfa which will grow in the field scattered with hay bales. The privileged vantage point offered by the hot air balloon will provide a unique view from above of the futuristic skyscrapers of Porta Nuova unusually surrounded by farmed fields over the alfalfa field and the 4,000 square metre 'Coltiviamo insieme!' learning kitchen garden, which will be the second stage of the ’MiColtivo. The Green Circle’ project.

Overlooking Gae Aulenti square, the success of the 'JSet Replay The Stage' bar is ongoing. Opened in 2011, JSet venues display the Jeep badge in the trendiest locations in Europe, and are exclusive meeting places for Jeep enthusiasts and anyone who reflects the values of adventure, authenticity, freedom and passion of the legendary US brand. 

Jeep has chosen The Stage, a high-end restaurant well known throughout Milan and famed for its characteristic nautical décor, located on the first floor of the Replay multistore. On entering the modern, high-impact venue the impression is that of being under the deck of a newly launched ship. The quality finish is that of a luxury yacht with hardwood floors and gently curved polished wood lined walls. The wooden ceiling made of African mahogany is shaped like an upside-down hull. The various ambiances feature a large main hall with annexed sushi bar and a well-stocked wine bar. 

This is where the two-fold soul of the iconic brand comes together: the more adventurous essence, packed with technology refined in over 74 years of experience on the toughest terrains, and the more sophisticated character, from which the Jeep premiumness derives with top-end interiors and bold exteriors which stand out even in the most exclusive metropolitan venues. The nautical-themed JSet in Milan, after those opened in Courmayeur, Monte Carlo, Ibiza, Marrakesh and Dubai, call attention to the fact that a Jeep is at home in any urban or natural environment.
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