Jeep® Wrangler, sponsor of the Rolling Stones No Filter Tour, in Warsaw for tour finale
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· The partnership between the British band and the legendary SUV brand began in 2014.
· Rolling Stones concert-goers have since enjoyed the Jeep® experience on each of the band’s European tours.
· Latest ‘Rolling Stones – No Filter’ 2018 tour has featured the new Jeep Wrangler.

The Jeep-sponsored ‘Rolling Stones – No Filter’ 2018 tour will come to a thrilling climax in Warsaw, Poland, this Sunday after 14 sell-out dates across the UK, Ireland, France, Germany and the Czech Republic.

Jeep has supported all of the band’s European tours since 2014’s ’14 On Fire’ spectacular. This year, the ‘Rolling Stones – No Filter’ tour saw the pair hit the road together again, with the Jeep brand  – makers of the most awarded SUV range ever – building an exciting brand experience to wow fans at every venue.

The new Jeep Wrangler, the fourth generation of the world’s most capable off-roader, epitomizes Jeep’s ‘Go Anywhere, Do Anything’ spirit.

The new Wrangler, which is just as at ease on city streets as it is off the beaten path, brings together Jeep’s legendary off-road prowess, with superior comfort, authentic style and state-of-the-art technology. The result is the most capable Wrangler ever, courtesy of unmatched technical contents, which, depending on the trim, include two advanced four-wheel drive, active, on-demand full time systems - Command-Trac and Rock Trac, plus Tru-Lock electric front- and rear-axle lockers, Trac-Lok limited slip differential and electronic front sway-bar disconnect.

The Stones revolutionized rock music before going on to become one of the most enduring and popular bands in the world. Jeep, meanwhile, is the legendary global SUV brand that for more than 75 years has remained the most authentic expression of motoring freedom and adventure.

This synergy and shared spirit has been underlined through the ‘Rolling Stones – No Filter’ tour by the crowds’ appreciation of the special Jeep Compass stage – one of the many brand activities organized throughout the tour. 
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