The Jeep® and Harley-Davidson® brands: two American icons together in Portorož, Slovenia 

· Great success for the event celebrating the 25th anniversary of the European H.O.G. Rally, one of the unmissable highlights on the Harley-Davidson® calendar. 
· For four days, 25,000 visitors had a chance to test the entire Jeep® range. 
· Nearly 430 test drives and more than 500 journeys through 75 years of Jeep history thanks to the ‘Jeep Time Machine’.

From June 16 to 19, the two iconic brands met in Portorož, Slovenia, for the 25th anniversary of the European H.O.G. (Harley Owners Group) Rally, one of the main events on the calendar of every Harley-Davidson® enthusiast. The Jeep brand took part in the rally as official partner for the third consecutive year. At the foundation of the prestigious partnership, which sees the Jeep brand alongside Harley-Davidson in major events organized by the legendary motorcycle manufacturer in the EMEA region, is the sharing of authentic values such as passion, freedom and a sense of belonging. 

In the last two years, the jointly organized Jeep and Harley Davidson events have attracted more than one and a half million fans, 600,000 of which in the first year of collaboration (2014) alone. Last year, more than a million European fans took part in these exclusive gatherings. The H.O.G. Rally in Portorož recorded 25,000 visitors and 15,000 bikes this year.

[bookmark: _GoBack]During the Slovenian event, visitors were able to test drive the entire Jeep range: the Grand Cherokee, the most award-awarded SUV ever; the Wrangler, the iconic Jeep that embodies the claim, "Go anywhere, do anything"; the Renegade, the compact multi-award winning SUV designed for off-road excitement; and the Cherokee, a model always faithful to the Jeep tradition. It was a truly extraordinary opportunity to celebrate the brand’s 75th Jubilee, through exciting test drives: almost 430 test drives took place, out of which 300 on a 15 kilometer off-road course. In addition, more than 500 participants were able to travel through time and take an exciting journey back in the 75 years of the brand's history, thanks to the ‘Jeep Time Machine’. Based on the Oculus technology and 360-degrees videos, the Jeep Time Machine offered guests the chance to live an immersive adventure on board some of the classic models that made the history of the US brand in the historical period they belong to. 

In the spotlight at the event were the H.O.G. and JOG (Jeep Owners Group) official clubs. Founded in 1983, H.O.G. has 116,000 members in the EMEA region. The JOG, the one and only official club of the Jeep brand, was founded in August 2014 and is active in 24 countries in the EMEA region with approximately 64,000 members. The two official clubs (JOG and H.O.G.) are made up of owners and fans of the two brands, who share their respective founding values. These enthusiasts are proud to own one or both icons of U.S. motoring culture; they are people who long for freedom and have a taste for adventure. But the similarities don't finish here. The members of the two clubs are united by a passion for travel and adventure, and by a personality that is transferred to the vehicles they are driving, in terms of loyalty and customization. It is no coincidence that Jeep drivers and Harley-Davidson riders feel they belong to a great community.
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